Secondhand
Smoke Emerges
as a Health Issue

American Cancer Society
Creates the Great American
Smoke out

Airplanes

Since 1977, the American
Cancer Society has sponsored
the Great American Smokeout
to encourage smokers to go
one day without a cigarette.
James Bowling Philip Morris
Executive Vice President was
quick to disparage the project
in this memo of November 17,
1977

Nicotine Gum
Controversy

Drs. Alan Blum and Rick Richards
founded Doctors Ought to Care to get
primary care doctors involved in the
smoking and health issue. D.O.C.
Sponsored the first paid anti-cigarette
campaign by purchasing ads on bus
benches in Miami, Florida.

Doc Ought
to Care

Surgeon General Julius Richmond along with
Health Education and Welfare Secretary Joseph
Califano released a 1,200 page Report: On
Smoking and Health. Joesph Califano stated
during the press conference, “this document
reveals, with dramatic clarity, that smoking is
even more dangerous – indeed. Far more
dangerous – than was supposed in 1964.”

1975

1980

Attack of
Surgeon General
Seeking to neutralize the impact of the 1979 Surgeon
General report, a special 15th anniversary edition,
the Tobacco Institute executed a high profile
counter-event at the Mayflower Hotel in Washington
the day before the report was released. At the press
conference TI spokesman Bill Dwyer lashed out at
H.E.W. Secretary Joe Califano.
“In an apparent attempt to bring some science to the
side of his new evangelism, the former three-pack-aday Secretary told the Surgeon General to prepare a
new Report. Its issuance, an internal HEW memo
said, ‘would be a media event.’ Turning a significant
health question into a publicity stunt is an insult to
serious science.”

A year later Horace
Kornegay, President of
the Tobacco Institute
boasted that: "The
Surgeon General's
media event was
pre-empted by an
Institute first-strike
news conference. For
the first time in the
history of the cigarette
controversy, a Secretary
of H.E.W. had to share
the spotlight. In fact,
we won top billing that
night on all networks."

Marlboro Product Placement in Superman Two Philip Morris International
paid the producers of the children’s film Superman II to feature the
Marlboro logo in the movie.

Marboro
Product
Placement

Once the number one brand nationwide, R. J.
Reynolds’ Winston was surpassed by Marlboro
in 1975. By 1985, Philip Morris was selling well
over twice as many Marlboros as Reynolds was
selling Winston, and mostly to the lucrative
youth market.It occurred to Reynolds
management that it would be a good move to
reposition Camel against Marlboro and
abandon Winston. February 1, 1985 the R.J.R.
marketing department memo notes:
"These ads were well received due to the
fun/humor aspects of the cartoons. More than
any other theme, the "French Camels" appeared
to attract the respondents' attention. The main
drawbacks of these executions were that . . .
they may be more appealing to an even
younger age group . . .”

Nicotine mastery &
Addiction Denial
In the early 1980s Philip Morris conducted
sophisticated experiments to (1) synthesize new
forms of nicotine with sufficient addictive
properties to reinforce cigarette smoking and (2)
to use laboratory animal experiments to measure
the physiological effects of nicotine. Researchers
Victor DeNoble and Paul Mele managed the
complex endeavor.
The experiments produced substantial data and
answered some important questions about
nicotine. The rats had demonstrated ‘tolerance’
to nicotine, an outcome seen internally as too
closely related to the definition of addiction. As
a result P.M. was advised by legal counsel to
immediately terminate nicotine research on
animals. The laboratory was closed within days.

In 1994, temporary paralegal Merrell Williams
stole hundreds of ultra-secret documents from
Brown & Williamson Tobacco that illuminated
decades of industry deceit. Brown & Williamson
responded with legal threats against Williams
but it was too late. In July 1995, The Journal of
the American Medical Association published a
complete expose of the documents in a special
issue, “Looking Through a Keyhole at the
Tobacco Industry; The Brown & Williams Documents”.

The Committee on Energy
and Commerce, Subcommittee on Health and the
Environment. Chairman
Waxman remarked:
"This is an historic hearing.
For the first time ever, the
chief executive officers of
our Nation's tobacco
companies are testifying
together before the U .S.
Congress. They are here
because this subcommittee
has legislative jurisdiction
over those issues that affect
our health. And no health
issue is as important as
cigarette smoking."

The E.P.A. reported that second hand tobacco smoke is a
human lung carcinogen, responsible for approximately
3,000 lung cancer deaths annually in U.S. nonsmokers.

Cigarettes As an
Addiction, Not a
Choice

EPA
Report

1990

1985
Youth Marketing
“Joe Camel”

As part of the MSA cigarette manufacturers
agreed to discontinue billboard advertising,
advertising in magazines with a high percentage
of underage readers, and place limits on their
sponsorship of sporting and cultural events. The
MSA also provided resources to the American
Legacy Foundation which spent approximately
$100 million annually on a nationwide broadcast
counter-advertising campaign (known as the `truth
campaign') targeting teens and young adults.
Evidence now shows that the campaign was
successful in lowering smoking rates among
teenagers.

In the 1988 US Surgeon
General report C. Everett
Koop concluded.
“Cigarettes and other
forms of tobacco are
addicting. Nicotine is
the drug in tobacco that
causes addiction. The
pharmacologic and
behavioral processes
that determine tobacco
addiction are similar to
those that determine
addiction to drugs such
as heroin and cocaine."

In 1984, Merrell Dow marketed
Nicorette chewing gum and
published the Smoking
Cessation Newsletter all of which
infuriated Philip Morris. They
considered boycotting Dow
Chemical but settled for
squelching the publication of
the Newsletter. In 1960, PM
itself considered inventing
nicotine gum but rejected the
idea due to the potential of
F.D.A. regulations.

Surgeon General’s Report
On Smoking and Health

Minnesota
Indoor Air Act

The Tobacco Master Settlement Agreement (MSA) a
landmark contract among the four largest U.S.
tobacco companies and the Attorneys General of
46 States. Four other states (Mississippi, Texas,
Florida, and Minnesota) had previously worked out
separate agreements prior to the MSA.

1987 Northwest Airlines
went smokefree for all
national flights. Federal
law in 1988 made d all
domestic flights of two
hours or less smokefree
By 1990, the United
States banned smoking
on all domestic flights.
Finally in 2000, President
Clinton signed a law
making all international
flights from US airports
smokefree.

Non-smoking wives of heavy smokers have a
higher risk of lung cancer, a study from Japan
written by Takeshi Hirayama, indicated the
importance of passive or indirect smoking as
one of the causal factors of lung cancer.

The Great American
Smokeout is today's example.
It has received broad attention
in the media, although its
obvious purpose is to subject
smokers to public scorn and
to shame them into acting
differently.

Minnesota was the first US state to enact the Clean Indoor Air
Act, creating “Smoking Permitted” and “No Smoking” areas.

Master
Settlement
Agreement

Secondhand
Smoke
Philip Morris International paid the producers of the children’s film Superman II to
feature the Marlboro logo in the movie.

Henry Waxman
Congressional
Hearings

1995
Congressional
Hearings
From a press release April 14, 1994 in response to allegations made before Hon. Henry
Waxman’s investigative committee Philip Morris wrote:
•
•

Fact: Philip Morris does not believe that cigarettes are addictive.
Fact: Philip Morris does not "manipulate" nicotine levels.

Finally Admits the
Addictive Nature
In November, 2000, Philip Morris admitted on its new web site “Cigarette smoking is
addictive, as that term is most commonly used today.”

